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Briefly: What are the problems inherent to unending consumption and growth, 

and can technology save us from them? 

 

Less briefly: Sometime in recent history people were sold the idea that economic 

growth was good, and that it was always good. This ties in nicely with the idea 

that people should consume things – the more, the better – and that people can be 

seen primarily as consumers. Technology has driven consumption (we get a new 

phone every year) as it has facilitated consumption (we can extract resources at a 

rate previously impossible). Economic growth has its place: it has brought people 

out of poverty and improved living standards across the globe. Endless growth and 

consumption, however, are significantly problematic. A Christian perspective can 

help identify the problems, and sketch what form solutions might take. It is up for 

discussion the extent to which technology – which played a key role in the 

problems – can play a role in the solutions. 

  

Nuance: There is a view that business is necessarily a “bad guy” in this picture, 

and that the solution must involve less business. This is an overly simplistic view. 

Michael Porter (Harvard Business School) for example, champions “shared value”: 

creation of social value and economic value simultaneously.  

 There is also the view that technology is necessarily a “bad guy” in this 

picture, and that the solution must involve less technology. This is also an overly 

simplistic view. Bike sharing, for example, is made possible by technology. 

 That being said, while not necessarily the bad guys, both business and 

technology are strongly ambivalent with respect to the problems of endless 

economic growth and consumption. The problems cannot be addressed with 

business-as-normal and technology-as-normal strategies. 

 



 

 

Readings: 

Both readings are taken from the standard course texts: 

 

 "The Future of Business – Navigating the Next Horizon"  

Rohit Talwar in The Future of Business (pp.29-49)  

 

 Chapter 4: “Definition”; Chapter 5: “Rebellion”; Chapter 6: “Approach” 

John Dyer in From the Garden to the City (pp. 55-97) 
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